GDT 211 - INTERNATIONAL MARKETING - Giilsehir Sosyal Bilimler Meslek Yuksekokulu - Dis Ticaret Bolumu
General Info

Objectives of the Course

To teach the basic concepts of international marketing and international trade, international integration, international marketing environment, international marketing
strategies and the marketing mix (product, price, distribution, promotion) strategies in international marketing.

Course Contents

The definition of international marketing and its importance, globalization process, the international marketing environment, international marketing strategies, product

decisions and strategies, brand choice, brand strategies, packaging and labeling, pricing strategies, distribution strategies, promotion strategies, international marketing
organization.

Recommended or Required Reading

Ankara University Open Course Materials

Planned Learning Activities and Teaching Methods

International Marketing (Definition and Scope) Narrative Method, Case Study Method, Report Preparation, Project Presentation Marketing Environment Narrative
Method, Case Study Method, Report Preparation, Project Presentation International Market Entry Strategies Narrative Method, Case Study Method, Report
Preparation, Project Presentation Importance of Exporters and Export Strategy Narrative Method, Case Study Method, Report Preparation, Project Presentation
Choosing a Target Country Market Narrative Method, Case Study Method, Report Preparation, Project Presentation Brand Building and Franchising Strategy Narrative
Method, Case Study Method, Report Preparation, Project Presentation Building a Global Brand Narrative Method, Case Study Method, Report Preparation, Project
Presentation Country of Origin Effect Narrative Method, Case Study Method, Report Preparation, Project Presentation Presentation International Advertising Strategies
Narrative Method, Case Study Method, Report Preparation, Project Presentation International Pricing Narrative Method, Case Study Method, Report Preparation,
Project Presentation International Distribution Decisions Narrative Method, Case Study Method, Report Preparation, Project Presentation Joint Venture Preferences
Narrative Method, Case Study Method, Report Preparation, Project Presentation International Product & Message Strategies (Standardization vs. Adaptation) Narrative
Method, Case Study Method, Report Preparation, Project Presentation Project Presentations (Student Presentations) Project Presentation, Group Work, Discussion

Recommended Optional Programme Components

There are no other recommended topics for the course.
Instructor's Assistants

There is no teaching assistant.

Presentation Of Course

Face-to-face education is provided.

Dersi Veren Ogretim Elemanlari

Inst. Dr. Tarik Karamolla

Program Outcomes

. To be master of a international marketing strategies that used to control goods.
. Give information about to set prices in international markets.

. Choose distribution channels that used in international markets.

. Learning international marketing research techniques
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Weekly Contents

Order Preparationinfo

Laboratory TeachingMethods Theoretical

Introduction of the International
Marketing

Marketing Environment

International Market Entry Strategies

Importance of Export Strategy in
International Marketing

Target Country Market Selection in
International Marketing

Brand Building and Franchising
Strategy in International Marketing

Building a Global Brand

MID EXAM
Country of Origin

International Advertising Strategies
International Distribution

Promotion in International Marketing
Marketing Mix in International
Marketing

General Review of Concepts

FINAL EXAM

PLEASE SELECT TWO DISTINCT LANGUAGES

1,00
1,00
2,00
2,00
2,00
2,00

1 https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50829
2 https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50831
3 https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50833
4 https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50834
5  https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50835
6  https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50836
7  https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50837
8
9  https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50838
10 https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50839
11 https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50843
12  https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50844
13  https://acikders.ankara.edu.tr/mod/resource/view.php?
id=50845
14
15
Workload
Activities Number
Vize 9
Final 9
Ders Oncesi Bireysel Calisma 10
Ders Sonrasi Bireysel Calisma 8
Ara Sinav Hazirhk 8
Final Sinavi Hazirlik 10
Assesments
Activities
Ara Sinav

Final

Weight (%)
40,00
60,00

Practise



Dis Ticaret Bolimii / DIS TICARET X Learning Outcome Relation

P.O.1 P.0.2 P.0.3 P.O.4 P.O.5 P.0.6 P.O.7 P.O.8 P.0.9 P.0.10 P.0.11 P.0.12 P.0.13 P.0.14 P.0.15 P.0.16
L.O.1 1 3 2 1 1

LO.2 1 2 1 1

LO.3 1 1 1 1 1
LO.4 4

P.O.1: Temel dis ticaret, iktisat, isletme, pazarlama ve glimrik kavram ve becerileri ile muhasebe tekniklerini uygulayabilir.

P.O.2: Dis ticarette ilgili sorunlari tespit edebilir, alternatifleri degerlendirebilir ve mantiksal sonuclara ulasabilir.

P.O.3: Dis ticaret islemlerini bilir, ithalat ve ihracat islemlerini gerceklestirebilir.

P.O.4: Dis ticaretle ilgili bilgileri diizenleyebilir ve yazili bir sekilde sunabilir.

P.0.5: GuUmrlk birligi anlasmalarini, gimrik mevzuatini, kambiyo mevzuatini, ihracat ve ithalat mevzuatini degerlendirebilir.

P.0.6: Isletmelerde dis ticaret islemleri muhasebesi ve finans kavramlarini ve uygulamalarini gerceklestirebilir.

P.0.7: Toplam kalite yonetimi, halkla iliskiler, girisimcilik ve hukukun ve dis ticaretin temellerini bilir, is ve toplumsal etik degerlere uygun davranir.
P.0.8: Atatirk ilke ve inkilaplarinin nemini degerlendirebilir.

P.0.9: Alaninin gerektirdigi en az Avrupa Bilgisayar Kullanma Lisansi Temel Dizeyinde bilgisayar yazilimi ile birlikte bilisim ve iletisim teknolojilerini
kullanir

P.0.10: Dis Ticaret alani ile ilgili edindigi bilgi ve beceriler diizeyindeki dustincelerini ve dnerilerini ilgililere yazili ve sézll olarak aktarir

P.0.11: Avrupa Dil Portfoyli A2 Genel Diizeyinde (en az alanindaki bilgileri takip edebilecek ve meslektaslari ile iletisim kurabilecek kadar) yabanci
dil bilgisine sahiptir

P.0.12: Dis ticaretle ilgili yazil ve sézlii iletisim becerilerini Tiirkce ve ingilizce olarak kullanabilir.

P.0.13: Dustncelerini yazili ve s6zll olarak ifade edebilir.

P.0.14: Bir uluslararasi pazarlama arastirmasindan elde edilen bilgileri analiz edebilir.

P.0.15: Onemli ekonomik degiskenler arasindaki baglantilari kurabilir.

P.0.16: insani, sosyal, ekonomik sorunlar, goc ve afetler, engelliler ve dezavantajli guruplarla ilgili sorunlar hakkinda farkindalik kazanir.
L.O.1: Uluslararasi pazarlamada kullanilan mal stratejilerine hakim olmak
L.O.2: Uluslararasi pazarlamada fiyat belirleme bilgisinin kazandiriimasi
L.O.3: Uluslararasi pazarlamada kullanilan dagitim kanallari arasinda secim yapabilmek

L.O.4: Uluslararasi pazarlama arastirmasi tekniklerini kullanabilmek
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